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Predmet: Management v Sportu

Course title: Sport Management

Studijski program in stopnja Studijska smer Letnik Semester
Study programme and level Study field Academic year Semester
Doktorski Studijski program 1 lali2
Doctoral study program 1 lor2
Vrsta predmeta / Course type | Izbirni/elective
Univerzitetna koda predmeta / University course code: |
Predavanja Seminar Vaje Klinicne vaje Druge oblike Samost. delo
. . v e . . ECTS
Lectures Seminar Tutorial work Studija Individ. work
30 | 30 | | | 65 | s

Nosilec predmeta / Lecturer:

‘ prof. dr. Gregor Jurak

Jeziki /

Predavanja / Lectures: | Slovensko/Slovene

Languages: Vaje / Tutorial:

Pogoji za vkljuditev v delo oz. za opravljanje
Studijskih obveznosti:

Prerequisits:

Izpolnjevanje pogojev za vpis na doktorski Studij
Kineziologija

General conditions for enrolment into the Doctoral
Programme of Kinesiology

Vsebina:

Content (Syllabus outline):

Teorije managementa in ekonomike v Sportu:
Strateski management v Sportu

Ravnanje z ljudmi v Sportu

Sport v ekonomiji

Povprasevanje po Sportu

Analiza stroskov in koristi v Sportu

Vrednotenje ekonomskih udinkov Sporta:

Trg Sportnih storitev v razli¢nih pojavnih oblikah
(sponzoriranje, TV pravice in prihodki od gledalcev
in obiskovalcev Sportnih prireditev, vadnine,
¢lanarine itd.)

Trg Sportnih izdelkov (Sportna oprema ter
pripomocke)

Pomen $porta na zdravstvene stroske in
produktivnost

Vpliv Sporta na socialno vklju¢evanje

Pomen Sportnega turizma

Fiskalni ucinki Sporta

Finanéni ucinki Sporta:
Prihodki Sportnih organizacij

Theories of management and economics in sport:
Strategic management in sport

Human resource management in sport

Sport in economics

Demand for sport

Cost-benefit analysis in sport

Evaluation of economic impacts of sport:

— Sport service market in different manifaestations
(sponsorship, TV rights and income from viewers
and participants in sport events, training fees,
membership fees etc.)

— market of sport equipment and instruments as
well as market of sport services in its various
manifestations,

— impact of sport on
productivity,

— impact of sport on social inclusion,

— relation between sport and tourism,

— fiscal impacts of sport

human health and

Financial impacts of sport:




Izdatki prebivalstva za Sport
Opravljeno prostovoljno delo

Nefinanéni ucinki Sporta:

Gibalna dejavnost prebivalcev in njen vpliv na
dobro pocutje (zdravje in produktivnost)
Vpliv $porta na nacionalno identifikacijo

Preucevanije nekaterih pojavov Sportnega
managementa:

Vodenje v Sportnih organizacijah

Vrednotenje uspesnosti Sportne organizacije
Izbrani vidiki managementa Sportnih objektov in
Sportnih prireditev

Novi vsebinski in organizacijski pristopi v Sportu:
Prepoznavanje nadarjenosti za Sport in mozZnosti za
hkratno zagotavljanje uspesnosti na Sportnem in
Solskem podrodju

Razli¢ni vidiki izvajalcev Sporta: Solski sistem
(Sportni oddelki v srednji Soli, Sportni programi v
podaljSanem bivanju, pocitniska ponudba), civilna
sfera (ponudbe drustev, panoznih zvez),
zasebnistvo, mreZenje storitev izvajalcev, modeli
javno-zasebnega partnerstva

vlogo Sporta pri razvoju razli¢nih poklicnih in
socialnih kompetenc depriviligiranih mladih

vloga ucinkov manageriranja Sporta z namenom
vecjega vkljucevanja razli¢nih ciljnih skupin v Sport
Konkurencnost Sporta nasproti drugim
prostocasnim dejavnostim (dozivljajsko mocni,
zabavni, ucinkovito upravljani in vodeni, prostorsko
dostopni)

income of sport organisations,
population’s expenditure on sport,
sponsorship possibilities,
voluntary work.

Non-financial impacts of sport:

sport activity of population,
impact of sport on national identification.

Types and tasks of management in sport:

management in sport organisations,
evaluation of performance of a
organisation.

selected aspects of sport facility and sport event
management

sport

New substantive and organisational approaches in

sport:

recognising the talent for sport and the
possibilities for ensuring high performance in
sport and school,

different aspects of the providers of sport
services: school system (sport classes in
secondary schools, sport programmes in after-
school classes, holiday programmes), civil spheres
(sport societies and associations), private sphere,
networking of sport service providers, models of
public/private partnership,

role of sport in development of various
professional and social competences of
underprivileged youth,

impacts of sport management the aim of which is
to integrate different target groups in sport,
competitiveness of sport in comparison with
other leisure time activities (great experience,
fun, efficient management, high accessibility).
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Cilji in kompetence:

Objectives and competences:

Studenti spoznajo razli¢ne nacine preucevanj
managementa in ekonomike v Sportu.

Usvojijo tudi raziskovalne postopke za
prepoznavanje, ugotavljanje in pojasnjevanje
povezav pojavov v Sportnem managementu z
znacilnostmi Sportnih organizacij in dolo¢enimi
druzbenimi dejavniki ter razli¢nimi vidiki uspesnosti
Sportnih organizacij, s tem pa tudi pomen
Sportnega managementa pri oblikovanju Sportne
politike.

Students learn about different methods of study of
management and economics in sport.

They gain knowledge of research procedures for
identification, establishment and explanation of
relations between phenomena in sport
management and the characteristics of sport
organisations and specific social factors as well as
different aspects of success of sports organisations,
and thus appreciate the significance of sport
management in the formulation of the sport policy.

Predvideni Studijski rezultati:

Intended learning outcomes:

Znanje in razumevanje:

e Znanje o razli¢nih teorijah managementa in
ekonomike v Sportu, modelih preucevanja
posameznih pojavov managementa in
ekonomike v Sportu, razli¢ni metodologiji
za merjenje teh pojavov.

e Razumevanje soodvisnosti sprememb v
posameznih pojavih managementa in
ekonomike v Sportu glede na druzbene
spremembe.

e Razumevanje vplivov druzbenih sprememb
na razlicne vidike uspesnosti Sportnih
organizacij.

Knowledge and understanding:

e Knowledge of different theories of
management and economics in sport,
models for studying individual phenomena
of management and economics in sport as
well as different methodologies for
measuring of these phenomena.

e Understanding of co-dependence of the
changes in individual phenomena in
management and economics in sport in
terms of the social changes.

e Understanding of the effects of social
changes on different aspects of success of
sports organisations.




Metode poucevanja in ucenja: Learning and teaching methods:

Predavanija, raziskovalni seminar, individualno Lectures, reserch seminar work, individual research
delo. work.

Delez (v %) /

Nacini ocenjevanja: Weight (in %)  Assessment:

Nacin (pisni izpit, ustno izprasevanje, Type (examination, oral, coursework,
naloge, projekt) project)

Uspesen zagovor izvedenega Oral defence of research seminar work
raziskovalnega seminarja 100 %
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